EARLY CHILDHOOD
TEACHERSGO ASSOCI! AT,
2010 Annual Early Childhood
Conference

SPONSORSHIP & PROMOTIONAL
OPPORTUNITIES

Including Trade Displays at the Conference

A personal invitation to register will be sent via email to all Traders and Sponsors
who have registered an expression of interest in the Conference as soon as
registrations are open. Links will also be on the ECTA homepage.

2010 Sponsorship and Trade Enquiries:

ECTA
20 Hilton Rd Gympie Q 4570
Phone: 0418 157 280
Fax: (07) 5481 1148
email: info@ecta.org.au
Web: www.ecta.org.au

ECTA donates 50c each to the Abused Child Trust and the
Cassandra Weddell Memorial Library from every registration.


mailto:info@ecta.org.au
http://www.ecta.org.au/
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TheEarly Childhood Teacherso6 Association Inc. (ECTA)

State, Private and Independent School Teachers

Community Kindergarten and Pre-Prep Professionals

Childcare Professionals

Family Day Care Professionals

Outside School Hours Care Professionals

University and VET Early Childhood Educators

Early Childhood Education Students

i  Community Members involved with Early Childhood Services (health, education and welfare)
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If these people are your target audience, we would like the opportunity to talk with you about forming a
business relationship in 2010.

ECTA is the Association for early childhood professionals in Queensland. Established in 1973, it continues
to grow a network of members in cities and rural and remote areas of the State i membership is currently at
600, with generally around 500 delegates attending the Annual Conference.
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i The opportunity to launch or sell a new or existing product or service to early childhood professionals
all over Queensland.

i Allows you to promote your products and services to hard-to-reach early childhood education and care
sector, which is a trusted source of information for parents.

U A range of promotional opportunities are available, including branding in printed conference
material and on the ECTA website, as well as placement at the 2010 State Conference...

i The opportunity to increase your visibility to early childhood professionals and demonstrate a level of
commitment and support to this target market.

A Sponsorship/Trade Opportunity to Fit Every Budget

Online Registration of Trade Stands and Sponsorship
All prices are GST Inclusive

COST (# available) CATEGORY (Sponsorship)
$3,500 (1) 2010 Platinum Sponsor i naming rights to the Keynote
address and speak for 5 minutes and an ECTA videoling
$2,500 (1) 2010 Gold sponsor - naming rights to the one Masterclass
and speak to one Masterclass for 2 minutes.
$1,500 (3) 2010 Supporting Sponsor T naming rights to one workshop
$600 (1) 2010 Wine and Cheese with Prize Draw Sponsor i speak
for 2 minutes and assist with prize draw
$400 (1) 2010 Conference Luncheon Sponsor
$400 (1) 2010 Conference Morning Tea Sponsor
COST CATEGORY (Trade Exhibits)
$550 (2) 2010 Conference Extra Large Exhibition Space (12 M?)
$450 (16) 2010 Conference Large Exhibit Space (9 M?)
$320 (6) 2010 Conference Medium Exhibit Space (6 M?)
$150 (20) 2010 Conference Satchel Insert
$150 (10) 2010 Customised Email to delegates
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ECTA strives to ensure that all sponsors receive the appropriate benefit for their
support of the conference.

Prospective sponsors should assess the opportunities suggested in the following
pages. Please contact the Conference Secretariat to discuss the best package for
you. We may also be able to create a customised sponsor and exhibitor package,
tailored to your specific needs.
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The Keynote Address will be presented by Professor Tony Attwood. Tony will share
with us his recent experiences overseas as he addresses current global trends in
behaviour guidance approaches.

Children and families are changing! The face of Education is changing! Tony will
discuss how we as Early Childhood professionals may respond to these changes.
Are there new and more appropriate strategies or do the tried and true still work?
Come and share in this day of revelation with the always entertaining and
informative Tony Attwood.

There will be a selection of over 24 workshops and five Masterclasses during the
day. Tony Attwood will conduct a Masterclass following his keynote address, in
which he will share with us the many strategies for guiding children with aggressive
behaviour including Oppositional Defiance Disorder. For more information about
Tony Attwood please visit his web-site http://www.tonyattwood.com.au

There will also be two other Masterclass presenters on the day. Firstly, Pam Linke
well known speaker and author, will address the very serious issues of Resilience

and Bullying. Secondly, Louis Bradfield, a dynamic and passionate communicator,

will present two Masterclasses. In the first Masterclass Louis will share with us his
new theory about the changes to our early childhood programming, which he
regards as Athe bastardisation of playo
seenasatooltotellthei r storieso. For further i
the ECTA website.

Due to popular demand we are also planning another exciting and interesting Lunch-

Time Program for delegates to enjoy which will involve playing, relaxing, networking
and getting an update about what is happening nationally.
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A trade exhibition, displaying a vast range of products and services available to
assist early childhood professionals, will be showcased for the day in the Coleman
Centre at John Paul College. The Coleman Centre will be used throughout the day
for major presentations and for all catering. Temperatures vary throughout the day
and between venues so layer up.

The Early Childhood Teachersd Associ at.
Conference will be using an online tool for all traders and sponsors.

To receive information about the conference sponsorship and trade opportunities
you will need to register your interest via the conference website. You can do this via
a link on the ECTA Conference webpage.

Online registration provides transparency to the allocation process and allows
sponsors and traders more control over where their stand is positioned.

When you book a stand you will also be able to purchase satchel inserts,
customised emails to delegates and/or additional meals vouchers. An emalil
confirming registration and site selection is automatically generated once you submit
your registration. It will be sent to the email address supplied on the submission
page. All traders and sponsors who have registered an interest in the conference will
be notified by email when registrations open for bookings. As prime positions will fill
quickly we recommend you link into the site as soon as possible to make your
choice of stand size and location.

Sponsors will discuss their stand number preference with the secretariat. These
will be allocated with preference being given to the Platinum then Gold sponsors
followed by the Supporting sponsors. We will notify sponsors via email when these
preferences are confirmed.

29

Electricity is not available on all stands so choose carefully. Stands
without electricity are shaded grey on the Trade Area Map. If you
change your mind later you will only be able to select from the | # |®
unallocated sites left. %0
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Backing walls are indicated on the map in various colours by thicker lines. The
backing wall will be fabric screens in the middle clusters, block wall or louvers on
sides and block wall along back wall.

Several multiple stands have been grouped together as packages.

Payment will be required on the secure website with registration via I - Tt ‘
Credit Card or Direct Deposit or cheque within two weeks. : &
See back of this booklet for a map of the Exhibition Trade Area T
NOTE THE DIRECT DEBIT ACCOUNT HAS BEEN
CHANGED PLEASE READ INSTRUCTIONS CAREFULLY
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All Platinum, Gold and Supporting Sponsors all receive:

As a sponsor of the ECTA 2010 Conference your company is showing its commitment to, and
support, of early childhood services in Queensland. The sponsors will receive valuable exposure
and recognition via ECTA throughout 2010. This is a unique opportunity for your company to
showcase itself and gain a high profile within a range of early childhood services as a Sponsor of
the ECTA 2010 Annual Conference. Past sponsors are given priority to rebook for following year.

For all sponsorship levels please nominate via the conference website early! All prices are GST
inclusive. In order to obtain the full benefits outlined below, your submission should be completed
by Friday 12th February 2010 to catch printing deadlines.

2009 sponsors who register before 12" February are given priority of retaining sponsorship
in 2010.

U A 2010 Conference delegate list showing name, workplace location and email if supplied will be
sent electronically in an Excel database file.(subject to the Conference Privacy Policy).

U Your company logo prominent on the 2010 Conference Program/Registration Brochure (3,500
copies) (subject to meeting the printing deadline).
Yourcompany-s uppl i ed promotional brochur®helor product
Acknowledgment on Welcome Power Point slide.
The opportunity to donate and present a prize at the 2010 Conference (to be drawn during the
closing Wine and Cheese function).

U Verbal acknowledgment throughout the 2010 State Conference.

X 3 =PV DY, I UV
As the 2010 Platinum Sponsor you will also receive:

U Industry exclusivity at this sponsorship level with naming rights to the Keynote address -
acknowledgement on conference flyer/program

i Company spokesperson to address 2010 Conference delegates for 5 minutes and introduce

keynote address at the Conference Opening.

One sponsor-supplied, free-standing banner in the 2010 Conference plenary area.

Opportunity to supply conference bags and/or lanyards with your logo printed on the front

Your company logo on the 2010 Conference del egat es® name tags.

Double exhibition space at the 2010 ECTA Conference (please see page 6 for full details on trade

exhibits).

U Opportunity to supply Notepads to delegates

U Option to select a seat drop of your company-supplied promotional brochure or product or a
Customized Email instead of a satchelinserti n each del egateds satchel

U Your company logo, with a link to your website, on the home page of the ECTA website for the
period May 2010 through to May 2011.

U Sponsorship of one Videoling Workshop delivered to 12 sites across QLD with logo on Videoling
flyer and website.

U Three half-page advertisements or company profile, in E C T AEdgcating Young Children Journal
(700+ members) (Sept. 2010, Dec. 2010 and Mar. 2011 editions) (art-work ready).

U Three complimentary 2010 Conference registrations, including invitation to Wine & Cheese.

[t e I e R
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As the 2010 Gold Sponsor you will also receive:

U Second choice after Platinum Sponsor of key positioned exhibition stand (1, 2, 6, or 31) (please
see page 6 for full details on trade exhibits).

U Naming rights to the Master class - acknowledgement on conference flyer/program

t+ One sponsor-supplied, free standing banner in the Masterclass area.

i Company spokesperson to address Masterclass delegates for 3 minutes.

U Option to select a Customized Emaili nst ead of a satchel Il nsert in

U Opportunity to donate pens bearing your logo to be included in satchels (600)

U Two half-page advertisements or company profile, in E C T ABdscating Young Children Journal
(700+ members) (Choose from Sept. 2010, Dec. 2010 and Mar. 2011 editions) (art-work ready).

u Two complimentary 2010 Conference registrations, including invitation to Wine & Cheese.

t+ Your company logo, with a link to your website, on the home page of the ECTA website for the
period May 2010 through to May 2010.
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As one of the three 2010 Supporting Sponsors you will also receive:

U Third, fourth & fifth choice (after Platinum & Gold Sponsors) of key positioned exhibition stand (1,
2,6, 7 or 31) (please see page 6 for full details on trade exhibits).

U Naming rights to the workshop - acknowledgement on program

U Your company logo, with a link to your website, on the conference page of the ECTA website for
the period May 2010 through to May 2010.

U A sponsor-supplied insert (one AA page)i n one editi on ¢hoose ComASe®. J
2010, Dec. 2010 and Mar. 2011 editions).

U One complimentary 2010 Conference registrations, including invitation to Wine & Cheese.
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As the 2010 Conference Wine and Cheese Sponsor you will receive:

U The opportunity for one company representative to address delegates for 2 minutes before prize
draw.

t One sponsor-supplied, free-standing banner in the Wine and Cheese area.

U The opportunity for two company representatives to attend the wine and cheese and assist with
presenting prizes. A great opportunity to interact with delegates and presenters.

U Naming as the Conference Wine and Cheese Sponsor in the Program/Registration Form (3,500
copies) (subject to meeting the printing deadline).

U Your company logo, with a link to your website, on the conference page of the ECTA website for
the period May 2010 through to May 2010.

0 Sponsor-supplied insert in the conference del egate

U The opportunity to donate a prize for the 2010 Conference (to be drawn during the closing Wine
and Cheese function).

U The opportunity to provide theming in the wine and cheese area (balloons, table pieces, flowers
etc).
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